Tim Reid
aned Tamara

prepare for
a scene in

"ForReal”

Local film
industry gets
boost from a new

Tim and Daphne
Reid movie.

by Deveron Timberlake

n 4 low-budget movie st ina
contemporary Midlothian
howse, & few dozen earmest
recruits are getting a forcetead-
img in film prodwction

Though the Richmond area & no hos-
bed of movie acton, a handhul of hopefuls
hias sbowly, steadily moved here
i find wirk in the industey — itin-
erants in search of stardom or ar-
tistic expression or rent. And i this
scenestealing house an the river,
the wioek, shed reostly of amy gam-
our but shimmerng with poben-
tial, offers a three-week rn.

“A lot of students who have limited ex-
perience are getting to work on this
project,” Mew Millenmium Stedics” Daphne
Reid says of “For Real,” the picture in pro-
duction

Among these studengs; Milon Godirey, who
pariayed 3 'u'irgirli:_h Lt F] Lo :h*-_:gn;-«el.:l.'n:l it Fevay
FEFS i the trenchies into ber role as assis
tant director, Liz Boggis, a Londaner whao
hopes her filmecresw work here will sup
part her future documentanes and Jenne
fer Shaeval, a casting aggent and acior wi
micred 1o Kiehmond rom Boston.
go to New York or LA Shaeval ashs,
“Here wee can achelly get work, which is
predty exciting. We're supportinga local
canse this way,”

The local cause Shaeval s referng o
isn't specifically New Mil lennium, but the
redelinition of the Richmond area &5 a
creative proving groand lor filim &ctows and
lechnezes “For Real "which has a budoet

af less than $1 million, employs 75
achors and crew mem bers.

Tim Reid directs and stars in the film,
a Pygmalion story in urban tappings,
(It costars newcomer Tamara Curry, )
The picture will get a limited theatrical
release = just |0 screens o 50 = and
then a home-video releass an the
studin’s new distribution Label, New
Millenmium Home Video,

“People think we're trying to proye
soanething to Hellbyeoeod, We're not”
Tim Reid says. “People ask us, “Why
make these low-budget maovies™ | think
Fhey me comfused about our moties, Heow
many mare Boyz in the Hoods" can be
made? 'Boye, the comedy'T ‘Bove, the
musdcal'? We're all tired ol 1 We want
to show oithver =icdes, o Hiw'. Ao a
ohamee o streteh in ollver areas”

He mmentions the satelfite dishes around
the waorld that serve up what he con-
tends Is a skewed verion of black
Amenican cullure, and adds. *] want 1o
have a liftle control over what goes into
uts i Ethbogin. O the rest of the world,”

New Millenniom Stedios ®is the |ast
large dream [l entertain,” Reld says.
“We're searching for people who want
tor dream, and we're trving fo keep it
open encugh that people step in io
wiork an the Images and content that
we want 1o do.”

with five feature films and about 48
commercials completed in the studico's
first four years of operation, the Reids
and partners Martin Jones and Gow.-

elect Mark Wamer wanl bo expand the
brase o qpualified crew members i the
regica, I you're going 1o grow a mar-
ket ” Joamess savs, “vou boild your base
Crew members are now able io stay in
Virginia instead of traveling oul of stale
Lo k.

And ihose crew members have re-
sponded. “They're dead seriows,” Kim
Fuuss savy of the crew on “For Real”

Fauss leveraged a package deal in
cifering up her family's home for sew
eral days of shooting: Fauss' son's school
will get theater improvements, and film
club students will be allowed to ob-
serve the production. One more thing:
I todd Tim it keas to be fun and an ad-
venture,” Fauss adds.

In return, Tim Reid says, “Lock at
this house. Yes, we're a micro-bodget
movie, and this house could be in any
multimillion-dallar production. Bat the
OWIIEES e appreciative of oar dream
Thiz is not a game o us, this s a
dir=am,”

*Fior Reitl,” Reid explains, is moat aboi
thee rmiean streets but about smaotionasl
intimacy and connection — & meskhge
that rimgs particularty true for the ledg-
|:||g lilmmakers an s S0, tRining in
F-hour days Besbde clnematographes
JlZ:lI1 E"‘.:rh.'\ J’l:ll.i! SElErAn Crenw I‘I!_'!i’ill!’l. III a
nearnoseles dance among cables and
lights, they e trafficking in illusion and
purpose, and the lure of projects vet 1o
COHTHE.

Shooting wraps before Christmas, 5



